
  

 

 

 

                Skopje, April 07, 2022 

TO: 

Mr Dimitar Kovacevski, Prime Minister of the Republic of North Macedonia 

Mr Talat Xhaferi, President of the Assembly of the Republic of North Macedonia 

Mr Stevo Pendarovski, President of the Republic of North Macedonia 

Ms. Slavica Grkovska, Deputy Prime Minister in charge of Good Governance 

Policies 

Mr. Bojan Maricic, Deputy Prime Minister for European Affairs 

Mr. Muhamed Zekiri, Secretary-General of the Government of the Republic of 

North  Macedonia 

Mr. Admir Aliti, Minister of the Ministry of Information Society and 

Administration 

 

SENT TO: 

Mr Jovan Mitreski, coordinator of the parliamentary group SDSM and Coalition 

Mr Arber Ademi, coordinator of the DUI parliamentary group 

Mr Nikola Micevski, coordinator of the parliamentary group VMRO - DPMNE 

Mr Skender Rexhepi, Coordinator of the parliamentary group Alliance for 

Albanians and Alternative 

Mr Dimitar Apasiev, coordinator of the parliamentary group Left 

Mr Kastriot Rexhepi, coordinator of the parliamentary group BESA 

Mr Menduh Thaci, Coordinator of the DPA parliamentary group 

 

 

SUBJECT: 

 

Guilds of journalists and media organizations oppose legalizing media corruption 

by returning media campaigns  

 

Distinguished President of the Republic of North Macedonia, distinguished 

Representatives of the Assembly and the Government, 

With this letter, the Association of Journalists of Macedonia (AJM), the Independent 

Trade Union of Journalists and Media Workers (SSNM), the Macedonian Media Institute 

(MIM), and the Council of Media Ethics (CME) react to the announcements for lifting 

the ban on public advertising funds in private media by amending Article 102 of the Law 

on Audio and Audiovisual Media Services (LAAME).  

We point out that this practice of buying media space by public institutions in the media 

for campaigns can undermine media independence and jeopardize the right to freedom of 

expression. In addition, this could seriously disrupt the media market which is already 

affected by public funds provided for in the Election Law through the Paid Political 

Program (PPP). Apart from the damage to the independence of the media and thus the 

damage to the right to information of the citizens, this practice of returning the paid 

government campaigns can manipulate the public interest through campaigns that would 

be promoted as public, and basically have political party goals for promotion of certain 

party entities and their policies in the private media. 
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It is well known that many media outlets face economic problems that are partly caused 

by the pandemic, but also as a consequence of global causes through which traditional 

media are losing their influence due to the growing popularity of digital media. For these 

reasons, journalists and media organizations constantly offer solutions that can improve 

the economic situation of the media, and thus the media content without affecting their 

work by the Government or political parties. In the past, some of our media assistance 

requests such as anticipating the media sector in the first pandemic assistance measures 

were accepted, and the media were exempted from fees to the regulator and the electronic 

communications agency at the request of professional media organizations as part of the 

anti-crisis measures. The exemption of the media from paying contributions to employees 

for a period of three months in the first pandemic year also proved to be a successful anti-

crisis measure.  

 

These models imply measures that the media will have preferential tax liabilities that 

would facilitate the economic activity of all media, non-selectively and equally. The 

second measure is the creation of a fund to support professional media content which was 

announced by the Government in 2020, but despite our interest to be a consulting party in 

order to design an effective model, there is no progress in this direction so far. These 

measures are at the same time are assistance to the media and assistance to media 

workers as well as with them it is avoided the possibility of re-capturing the media and 

influencing editorial policy. 

We remind you that as of June 1, 2015, government institutions stopped commercial 

advertising on television, radio, the Internet, and all other media. This decision of the 

Government at that time was announced at a debate organized by AJM on the impact of 

government advertisements on the media, which was attended not only by experts and 

representatives of journalists' associations but also by public officeholders. This was 

preceded by strong criticism from domestic and international organizations who argued 

that in this way, in addition to interfering with the public and party interests, it also 

disrupts the fragile market and influences media editorial policy. 

 

This policy was continued by the new government after the parliamentary elections in 

2016 and was part of the SDSM election program entitled “Plan for Life in Macedonia” 

which states that if they come to power: “We will prevent spending budget funds in the 

media. The free announcements will be intended exclusively for projects of public 

interest, we will ban the advertising of political parties, except during the election 

campaign.” 

 

Then, at the 24th session held on August 22, 2017, the Government instructed all state 

administration bodies and recommended to the local self-government units to: “stop 

broadcasting/advertising campaigns/videos on paid space in electronic commercial 

broadcasters - televisions and radios, daily and weekly newspapers, billboards, internet 

portals, etc. (with the exception of social media), in accordance with the measure 

adopted by the Plan 3-6-9.” 

As a result of these policies, there were amendments to Article 102 of the Law on Audio 

and Audiovisual Media Services (LAAMS), which refers to the Prohibition of 

Advertising. 

At the same time, we consider it an extremely unacceptable proposal for amendments to 

the Law on Labour Relations, which would exempt journalists and media workers from 

the article that provides compensation for work on Sundays, by entering the code of 

activity of media for which this provision would not apply with the explanation that the 

work process in the media conditions works on Sundays. 



  

 

 

 

This proposal is not only nebulous in itself but is also unconstitutional due to the 

discrimination of journalists and media workers against workers in other industries whose 

work process, as in the media, provides work on Sundays. 

 

Additionally, such a proposed legal amendment detriment to journalists and media 

workers reopens the issue of the rights and freedoms of journalists and media workers 

and their social security. 

 

Such a proposal, to change the Labour Law to the detriment of media workers to save the 

media from additional costs of 500 dinars per person, on average is even more absurd 

when it comes to a request to re-untie the budget for the media in millions. 

 

We point out that such decisions cannot be made in a non-transparent manner, without 

extensive consultation and public discussion with all stakeholders, especially with the 

exclusion of credible, professional journalistic and media organizations. 

 

Finally, we remind you that the strategic priorities set by the government's reform agenda 

include the protection and promotion of fundamental rights and the principles of the rule 

of law, and hence the top public interest involves providing quality information to all 

citizens in dialogue with the media whose primary concern is the public interest. 

 

We warn that such reckless and hasty decisions will not meet the current needs for the 

protection of the public interest in the field of media and media freedoms and will also 

have far-reaching consequences and irreparable damage to the image of our country 

which already has an unfortunate practice with such policies. 

 
Respectfully,  

 

  

Mladen Chadikovski, President 

Association of Journalists of Macedonia (AJM) 

 

Pavle Belovski, President 

Independent Trade Union of Journalists and Media Workers (SSNM),  

 

Biljana Petkovska, Director 

Macedonian Institute for Media (MIM) 

 

Katerina Sinadinovska, President 

Council of Media Ethics (CMEМ)   

 


